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For the past four years, the Academic Summit has been
well attended by a wide variety of academic institutions.

2010 Academic Summit

September 18-19, 2010
Nashville, TN
The itSMF USA Academic Summit Comes to Fusion 10!

The itSMF USA Academic Committee will bring together leaders from colleges and universities around
the globe to a two-day Academic Summit before the Fusion 10 Convention. During the Academic
Summit, attendees will work together to ensure that ITSM is a recognized academic discipline within
universities and colleges throughout the world and that there is curricula offered that is consistent and
appropriate for each level of course offered. Academic community members will use this time to share
knowledge, network within the community and identify opportunities to facilitate a better understanding
of ITSM and the way in which it is used in the industry.

We’ve achieved a good mix in college and university
size as well as bringing in educators from highly
influential universities. We've also had international

participation. Our guests have included members of the

following colleges and universities:

Appalachia State University

Baylor University

Brigham Young University

California State University,
Long Beach

Carleton University

Carnegie-Mellon University

Central Connecticut State
University

Colorado Tech University

Compassion International/CTU

Dakota State University

Eastern Connecticut State
University

Florida Atlantic University

Georgia State University

GMU moving to Cal State
Channel Islands

Harvard

Idaho State University

Indiana State University

La Salle University

Massachusetts Institute of
Technology

Missouri State University

North Carolina A&T State
University

Penn State Great Valley

Rhodes University

Salisbury State University,
Georgia

San Francisco State University

San Jose State University

Southern lllinois University
Edwardsville

Southern Methodist University

Sullivan University, Louisville. KY

University of California, San
Francisco

University of Michigan, Dearborn

University of Dallas

University of San Francisco

UT Austin

Wake Forest University

Wayne State University

International Attendance
Goethe Umoversity (Frankfurt)
Instituto Tecnoldgico de Durango,
Mexico
Queensland University, Australia
Tecnologico de Monterrey,
Monterrey NL MEXICO
Tecnoldgico de Monterrey,
Campus Estado de México
Universidad Nacional Auténoma
de México

This is your opportunity to reach out to members of the
Academic community that are looking for ways to improve
the curricula they offer through the goods and services you
provide. Sponsorships for this event include:

Diamond Sponsor: $4,500

As an Academic Summit Diamond Sponsor, your company will be entitled
to:

m Academic Summit General Session Speaking Opportunity

m Academic Roundtable Participation

m Company logo prominently displayed on the Fusion 10 website

m One-time use of the Academic Summit attendee list for a pre-event

email

Company logo/description in the Academic Summit Resource Guide

m Academic Summit Bag Insert

m Listing as a Diamond Sponsor and your company logo on Academic
Summit signage

m Participation in the Academic Summit reception

Silver Sponsor: $2,500
As an Academic Summit Silver Sponsor, your company will be entitled to:

m Academic Roundtable Participation

m Company logo/description in the Academic Summit Resource Guide

m Academic Summit Bag Insert

m Listing as a Sliver Sponsor and your company logo on Academic
Summit signage

m Participation in the Academic Summit reception

Bronze Sponsor: $1,500

As an Academic Summit Silver Sponsor, your company will be entitled to:

m Company logo/description in the Academic Summit Resource Guide

m Academic Summit Bag Insert

m Listing as a Sliver Sponsor and your company logo on Academic
Summit signage

Sponsorship Gives You The Leadership Position!

Take advantage of this unique opportunity to reach out to the Academic community. These sponsorship packages give
you unmatched branding visibility and one-on-one time with Academic Summit Attendees!

Call TODAY to Participate: Holly Taylor - 734-904-7088 - exhibits@itsmfusa.org

orbes Boulevard, South San Francisco, CA 94080 | exhibits@itsmfusa.org | web address: www.itsmfusion.com
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itSMF USA presents:
Fusion 10

Uniting the World of Service Management
September 19 — 22, 2010
Gaylord Opryland Hotel & Convention Center, Nashville, TN
www.itsmfusion.com

At Fusion 10, the best minds in service management will present best practices,
innovative new strategies, and real world results. Fusion 10 attendees are innovators in
the field of service management, constantly looking to increase the quality, efficiency and
effectiveness of their IT services while simultaneously reducing costs and risks.

YOU BRING THE EXPERTISE WE BRING THE AUDIENCE

Increase brand awareness with the leading IT
service management professionals and major largest itSMF USA
industry publications. membership population.

Announce new technologies, products and
services. continuing this momentum and diversity

Generate focused, qualified leads.

. decision-
Sponsorship Packages

Give You the Leadership Position!

Take advantage of the sponsorship packages that
maximize your company’s presence at Fusion 10.
These packages give you unmatched branding
visibility throughout the conference with high-level
company identification, pre- and post-conference
marketing, and more.

To participate in itSMF USA’s Fusion 10
conference, contact us TODAY!

Exhibits/Sponsors
Holly Taylor
734 904-7088

exhibits@itsmfusa.org . Analyst‘:r/
ngineer: o

makers and influencers

Demographic Profile by Job Title

Marketing/

Sales: 5%

Consultant: 7% Executive: 30%

Registration

800 794-9481

650 416-2485
registration@itsmfusa.org

Manager: 41%
Speakers

speakers@itsmfusa.org More than 70% of Fusion attendees are managers or above.
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Price $60,000 $32,500 $18,500 $10,000 $5,000
Booth Size 20’ x 20’ 20'x 20' 10' x 20' 10'x 10' 10'x 10'
Complimentary Registrations 6 4 2 1 1
Complimentary Exhibit Staff Passes 10 8 4 2 2
Complimentary Customer Exhibits Pass 50 25 10 5 2

General Session Executive
Panel Discussion AND
Customer Case Study or
Panel Discussion Breakout

Customer Case Study
OR Panel Discussion No No No
Breakout

Speaking Opportunity
Sponsorship Level Denotation—
Sponsorship Level/Logo and Logo Logo Logo Logo Name
Company Description in Final Program

. . . Luncheon

Event Co-Sponsorship Opportunity Party Welcome Reception (on show floor) No No
National Advertising—
Sponsorship Level/Logo in Ads and Collateral Yes Yes Yes Yes No
Internet Advertising— .
Link from Conference Web Site Log%and W:g Site Logo Logo Logo Name
to Corporate Web Site anner

. . Full Color, Full Page Black & White Black & White Black & White
Show Guide Advertising Premium Position Half Page Quarter Page Quarter Page No

Conference Banners/Signage—
Sponsorship Level/Logo on Conference Banner Yes Yes Yes Yes No
or Entrance Unit

On-Site Marketing Signage 2 1 1 No No
Attendee Bag Literature Insert Yes Yes Yes Yes No
+ White Paper Insert
Logo and Logo and Logo and
Conference Handbook Web Posting 5 Pages of Corporate | 3 Pages of Corporate 1 Page of Corporate No No
Literature Literature Literature
Press Release Yes Yes Yes Yes No
Access to Pre-Registered Press List Yes Yes Yes Yes Yes
One Pre-Conference Email Broadcast Yes Yes No No No
One Co-Op Branded Pre-Conference
Email Broadcast Logo Logo Logo Logo Name
One-Time Use of Post-Conference Mail List Yes Yes No No No
Private One-on-One Meeting Room Yes — 1 Day No No No No
10% Discount on Additional Marketing
Opportunities Yes Yes No No No
Send us your contract by October 31, 2009 and get a 10% discount!
Contract for 2010 and 2011 and get a 20% discount!
| ) . S
. - Fusion | .
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ADDITIONAL
SPONSORSHIP
OPPORTUNITIES

Conference T-Shirt

Conference Bag
(Limited to 1 sponsor)

Cyber Café

Wireless Hot Spot

Conference Program Guide
(limited to 1 Sponsor)

Conference Badge Lanyard
(Limited to 1 Sponsor)

Hotel Key Card Sponsor
(Limited to 1 Sponsor)

Mini-Guide Badge Insert
(Limited to 1 Sponsor)

Exhibit Hall Reception Bar

Traffic Builder Sponsor

Conference Pen
(Limited to 1 Sponsor)

Coffee Break

Conference Bag Insert

Banner Ad on
Conference Web Site

Show Daily

On-Site Marketing Signage

SHOW GUIDE ADVERTISING DESCRIPTION PRICE

Full Page Color
Full Page BW
Half Page Color
Half Page BW

Quarter Page Color

Quarter Page BW
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DESCRIPTION

Take advantage of one of the most effective ways to ensure that your company’s brand is visible to all
conference attendees: display your company logo on the conference T-shirt. Your company logo will appear
on the front of the shirt, and the conference graphics will appear on the back. (Sponsor responsible for
providing shirts and production costs)

Build brand awareness by welcoming conference attendees with your company logo on the conference
bag distributed to all conference attendees. This premium branding lasts long after the conference. (Show
Management to provide bags)

Brand the itSMF Cyber Café and expose your company’s image to conference attendees as they stop by
to check email. The computer screen will default to your web site or a splash page provided by you. (Show
management provides computers/internet)

Sponsor a wireless hot spot and get your company’s name on signage in front of everyone who stops in to
take a break and check their email. (Show Management provides signage/internet)

Brand the conference guide, one of the most widely used conference give-a-ways. (Show Management to
print Program Guide)

Sponsor the badge lanyard and get your company name in front of every conference attendee. (Sponsor
responsible for providing lanyards and production costs)

Welcome each conference attendee as they check into the hotel when you sponsor the hotel key card—the
first conference branding seen by each attendee! (Sponsor responsible for hotel key card production costs)

Sponsor the conference mini-guide that will display your company logo on every attendee’s badge. (Show
Management to print Mini-Guide)

Build traffic for your booth and sponsor one of the bars during an evening reception in the exhibit hall. Offer
a special drink or some local brew...and the crowd will follow. (Show Management to provide drink options)

Display your company logo and web address on our prize give-a-ways in the itSMF booth on the show floor.
These items will be given to any attendee who participates in games at the ifSMF USA booth.

Display your company logo on the conference pen...and ensure that your brand is in front of every
conference attendee. (Sponsor responsible to provide pens and production costs)

Join the conference in sponsoring a daily coffee break. Build brand awareness as people stop by for a soda
or cup of coffee.

Market your company with a company brochure or a product sheet insert in every conference attendee’s
bag. (Sponsor provides bag insert)

Promote your company’s participation in itSMF with a banner ad on the conference web site. (Sponsor
provides all artwork and graphics)

Sponsor a show daily email and run your company’s banner ad. Direct people to your booth or web site for
more information. (Sponsor provides artwork)

Place your ad on a 6' high x 1 meter wide display panel placed throughout the conference. Cost includes
full color imprint on one side of a sign. (Sponsor provides artwork)

Full page, 4-color ad in Conference Program

Full page, black and white ad in Conference Program
Half page, 4-color ad in Conference Program
Half-page, black and white ad in Conference Program
Quarter page, 4-color ad in Conference Program

Quarter page, black and white ad in Conference Program

Fusion
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$10,000

$10,000

6 Stations
$8,500

$8,000

$7,500

$7,500

$7,500

$7,500

$7,500 per Bar

$6,500

$5,000

$5,000/break

$3,500

$2,500

$2,000/day

$750/sign

$5,000
$3,000
$2,500
$1,700
$1,000
$800
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Diamond Sponsor: $60,000 (limited to 5)

As a Diamond Sponsor, your company will be entitled to:

Platinum Sponsor: $32,500 (limited to 12)

As a Platinum Sponsor, your company will be entitled to:

A 20’ x 20’ booth space in the exhibit hall
Six (6) Complimentary Full Conference Passes

Ten (10) Complimentary Exhibit Hall Staff Passes for staff working
in your booth that will not attend sessions

50 Complimentary Exhibit Hall Passes for customers

The opportunity for an executive from your company to participate
in an Executive Panel Discussion to be held as a General Session
and led by a professional moderator

The opportunity for a member of your company along with a
customer to present a Customer Case Study OR participate in a
Panel Discussion during a breakout session

Recognition as Fusion 10 Party co-sponsor

Your corporate logo prominently displayed with recognition as a
Diamond Sponsor on printed marketing collateral, press releases,
advertisements and the conference web site (includes hot link to
your company’s web site)

Display your company’s web banner ad on the conference web site

Your corporate logo and a company description included in
the conference show guide highlighting your participation as a
Diamond Sponsor

A full page, full-color ad in a premium position in the conference
show guide

Recognition as a Diamond Sponsor with your corporate logo on a
conference banner or entrance unit

Two (2) marketing signs displayed throughout the conference
center

Insert a one page collateral piece in the attendee conference bag

Include five (5) pages of corporate literature with the conference
presentation posting on the Fusion 10 post-conference web site.
Your company'’s logo and sponsorship level will appear on the web
site

Access to the pre-registered press list

Send an email broadcast to all conference registrants limited to one
(1) month prior to conference

Participate in a pre-conference co-op branded email broadcast to
all conference registrants

A one-time use of the post-conference mailing list (within three (3)
months of the conference)

Access to a private one-on-one meeting room for one day during
the conference
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A 20’ x 20’ booth space in the exhibit hall
Four (4) Complimentary Full Conference Passes

Eight (8) Complimentary Exhibit Hall Staff Passes for staff working
in your booth that will not attend sessions

25 Complimentary Exhibit Hall Passes for customers

The opportunity for a member of your company along with a
customer to present a Customer Case Study OR participate in a
Panel Discussion during a breakout session

Recognition as a Fusion 10 Welcome Reception co-sponsor

Your corporate logo prominently displayed with recognition as a
Platinum Sponsor on printed marketing collateral, press releases,
advertisements and the conference web site (includes hot link to
your company’s web site)

Your corporate logo and a company description included in the
conference show guide highlighting your participation as a Platinum
Sponsor

A half page black & white ad in the conference show guide

Recognition as a Platinum Sponsor with your corporate logo on a
conference banner or entrance unit

One (1) marketing sign displayed throughout the conference center
Insert a one page collateral piece in the attendee conference bag

Include three (3) pages of corporate literature with the conference
presentation posting on the Fusion 10 post-conference web site.
Your company’s logo and sponsorship level will appear on the site.

Access to the pre-registered press list

Send an email broadcast to all conference registrants limited to one
(1) month prior to conference

Participate in a pre-conference co-op branded email broadcast to
all conference registrants

A one-time use of the post-conference mailing list (within three (3)
months of the conference)

: i/
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Gold Sponsor: $18,500 (unlimited)

As a Gold Sponsor, your company will be entitled to:

Silver Sponsor: $10,000 (unlimited)

As a Silver Sponsor, your company will be entitled to:

A 10’ x 20’ booth space in the exhibit hall
Two (2) Complimentary Full Conference Passes

Four (4) Complimentary Exhibit Hall Staff Passes for staff working
in your booth that will not attend sessions

Ten (10) Complimentary Exhibit Hall Passes for customers
Recognition as Fusion 10 Conference Luncheon co-sponsor

Your corporate logo prominently displayed with recognition as

a Gold Sponsor on printed marketing collateral, press releases,
advertisements and the conference web site (includes hot link to
your company’s web site)

Your corporate logo and a company description included in the
conference show guide highlighting your participation as a Gold
Sponsor

A quarter page black and white ad in the conference show guide

Recognition as a Gold Sponsor with your corporate logo on a
conference banner or entrance unit

One (1) marketing sign displayed throughout the conference center
Insert a one page collateral piece in the attendee conference bag

Include one (1) pages of corporate literature with the conference
presentation posting on the Fusion 10 post-conference web site.
Your company'’s logo and sponsorship level will appear on the site.

Access to the pre-registered press list

Participate in a pre-conference co-op branded email broadcast to
all conference registrants

A 10’ x 10’ booth space in the exhibit hall
One (1) Complimentary Full Conference Passes

Two (2) Complimentary Exhibit Hall Staff Passes for staff working in
your booth that will not attend sessions

Five (5) Complimentary Exhibit Hall Passes for customers

Your company name prominently displayed with recognition as
a Silver Sponsor on printed marketing collateral, press releases,
advertisements and the conference web site (includes hot link to
your company’s web site)

Your corporate logo and a company description included in the
conference show guide highlighting your participation as a Silver
Sponsor

A quarter page black and white ad in the conference show guide

Recognition as a Silver Sponsor with your corporate logo on a
conference banner or entrance unit

Insert a one page collateral piece in the attendee conference bag
Access to the pre-registered press list

Participate in a pre-conference co-op branded email broadcast to
all conference registrants

Exhibitor: $5,000

Your company will receive a 10’ x 10’ booth space in the exhibit hall
and:

One (1) Complimentary Full Conference Pass

Two (2) Complimentary Exhibit Hall Staff Passes for staff working in
your booth that will not attend sessions

Your company name displayed with recognition as an exhibitor on
printed marketing collateral, and the conference web site (includes
hot link to your company’s web site)

Two (2) Complimentary Exhibit Hall Passes for customers

Your company description included in the conference show guide
highlighting your participation as an exhibitor

Participate in a pre-conference co-op branded email broadcast to
all conference registrants

Access to the pre-registered press list

EACH EXHIBIT SPACE INCLUDES:

Exhibit Space

Company Name on Header Signage

Fusion | .
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Join the Impressive List of Companies that Attended Fusion 09

7-Eleven, Inc.

AAFES

Abbott Laboratories

ACS

AEGON

Ahead Technology Inc

Ahold

Allegis Group

Allstate Insurance

Amdocs Consulting

Amedisys

American Electric Power

American Home Mortgage
Servicing Inc.

AmerisourceBergen

APM Group

Apollo Associated
Services, LLC

Appalachian State
University

APS Healthcare

Assurant, Inc.

AT&T

Atlantic Health

Austin Energy

Avery Dennison

Aviall Services, Inc.

Axios Systems

Azusa Pacific University

B Wyze Holdings Inc.

BAC Credomatic - GE
Money

Bank of America

Battelle Energy Alliance

Baylor University

BCS

Bellamous Group

Beyond20

Blue Shield of California

BlueStripe Software, Inc.

BMC Software, Inc.

Brigham Young University

Brinks Inc.

Broward College

BYU OIT Engineering

CA, Inc.

CAIT

Canada Revenue Agency

Capgemini

Capital Group Companies

Cargill, Incorporated

Carhartt.com

Carnegie Mellon
University

Caterpillar Inc.

CCsu

Celanese International

Ceridian

Cerner Corporation

CGl

Cherwell Software

Chevron

Christchurch City Council

Church of Jesus Christ of
Latter-Day Saints

CIA/GCS

Cincinnati Insurance

Citi

City of Austin

City of Caglary

City of Greenwood Village

Coca-Cola Customer
Business Solutions

CollegeNET

Colorado Technical
University

Column Technologies

Compassion International
/ CTU

Compliance Process
Partners LLC

Comptroller of the
Currency

CompuCom Systems

Compuware Corporation

ComSci, LLC

Conseco

Consulting Portal

Con-Way

Cook Children’s Health
Care System

Core Media Technologies,
a company of WPP

COSVI Asset
Management Corp.

Cotemar

CourseSeeker.com

Cox Enterprises

CscC

CSME

Customer Care Assoc.

Customer First Consulting

Dawn Food Products

DECC Montgomery

Deep Creek Center

Dell Inc.

Deloitte Consulting LLP

Delta Corporate Services

Department of Defense

Department of State

Dept of the Army/OAA/ITA

Digital Software Magazine

Dimension Data

DIRECTYV Inc.

DISA

DISA Montgomery

DISA-SMC Ogden

Display Presentations

DoD

DOD DISA DECC Ogden

Doli Systems

Dream Catchers, Inc.

DRW Holdings, LLC

Dynamics Research Corp.

DynCorp International

E2E ITSM Consulting
Pty Ltd

ECP Media

EDS

Elbit Systems of America

ELCA

EMC Corporation

EMC lonix

Emdeon

eMerge Solutions Group

Emory University

Enhanced
Communications

ENSCO Inc.

Enterprise Events Group

Erie Insurance Group

Escoute

ESIM, Inc.

European Patent Office

EW Scripps

EXIN International

EXIN USA

Fairfax County Public
Schools

FCI

Federal Aviation
Administration

Federal Reserve Bank
-FRIT

Federal Reserve Bank
of NY

FedEx Services

Femme Comp, Inc

Fermi National
Accelerator
Laboratory

Fermilab

Fidelity Investments

Fireman'’s Fund Insurance

First American Corp.

FirstGroup America

Five9 Technologies

Florida Atlantic University

Forrester Research, Inc.

FrontRange Solutions Inc

FRS

FRY-Consultants

G2G3

GamingWorks

Gantech

Gartner Consulting

GDIT

GE Consumer & Industrial

Geico

General Dynamics

Global Knowledge

Goethe University &
E-Finance Lab

Great American Financial
Resources, Inc.

Greyhound

Gulf Stream Press

Hart & Associates

Harvard University

Haverstick Consulting

Health & Human Serv.
Commission (HHSC)

Health & Human
Serv. Data Center
(HHSDC)

Herbalife International of
America, Inc.

Herff Jones, Inc.

Hess

Hewlett-Packard

Highmark

Hitachi, Ltd.

Holmes and Associates

Hornbill Systems, Inc.

Hospital Corporation of
America

Hot Topic

HP Hood LLC

Hypersoft Information
Systems

IBM Corporation

IBM Japan

ICCM Solutions US

ICSM

Idaho National Laboratory

Idaho State University

IEM

iGate

iGATE Global Solutions

iGATE Global Solutions

IMB

IMS Health

Indiana State University

Instituto Tecnolégico de
Durango, Mexico

Integrated Solutions
Management

Integrien

Intel

InteQ Corporation

InterProm USA Corp.

ISACA

ISL

IT Service Management
Professional Services

ITA IMCEN

ITA-IMCEN/Serco

ITGI/CA

ITOCHU Techno-
Solutions Corporation

itp global

ITpreneurs

ITSM Academy, Inc.

ITSM Manager

itSM Solutions LLC

itSMF International

IT-SMith, LLC

iWave Software, LLC

Jacobs ESCG

Jacobs Technology Team
ITSS

Jeppesen - A Boeing
Company

Joe Clarke, LLC

K2 Solutions Group, Inc.

Kaseya

Katalyst Now, LLC

Katy ISD

Kentucky Dept. of
Education

Kinetic Data, Inc.

Kraft

L-3 Communications

La Salle University

Laramie County School
District

Law School Admission
Council

LeClair & Associates/
Integritas

Liberty Bank

Lockheed Martin

Lone Star College System

Lontra

L'Oreal USA

Louisiana Farm Bureau
Insurance

Loyalist Certification
Services

Marion County

Maryville Technologies

MAX Solutions, LLC

McAfee

McKesson Corporation

Medtronic

Meijer

Mentor Graphics

Mesirow Financial

Metastorm

Metro Nashville
Government

Michigan State University

Microlog

Microsoft

Midwest ISO

Minerva Works

Missouri State University

Motorola

MT Legislative Services
Division

Multithreads LLC

Mutual of Enumclaw

Nashco

National City/PNC

National Institutes of
Health

Nationwide Insurance

NATO NORFOLK

NetApp

Network Edge LLC

New York Presbyterian
Hospital

newScale, Inc.

NGC TASC

NGIC

NIH/OIT

Nissan Information
Services

NJVC

Norfolk Southern

Noridian Mutual Insurance

North Carolina A&T State
University

Northrop Grumman

Northwestern Memorial
Hospital

Nouri Associates

Novant Health

Novell, Inc.

NPL Construction Co.

NSA

Numara Software

OAO Technology
Solutions, Inc.

OAQT Europe

Oblicore, Inc.

OGC

Ogletree Deakins Law
Firm
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OIT USCIS, Department
of Homeland Security

Optimal Connections, LLC

Oracle

Oracle / CapGemini

Oregon State Treasury

Pacific Northwest National
Laboratory

Pangloss Group

Penn State Great Valley

PeopleTek

Pepperweed Advisors

Pepperweed Consulting,
LLC

PepsiCo

Perot Systems Corp.

Petrobras

Pink Elephant

Pinnacle Business
Consulting Inc.

Plexent

PPL

Process Catalyst
Solutions

Procter & Gamble

Progressive Insurance

Promote Live

Propoint Solutions

PureShare

QinetiQ North America

Qlogy Management
Services

Quest Diagnostics Inc.

Quint Wellington
Redwood

Raytheon

RedMonk

Remarc Group

Remington College

Research In Motion

Rhodes University

RightStar

RTH Solutions, LLC

RWS Enterprises, Inc.

Safeway

SAIC

Salt River Project

SED-IT

Seeking Higher Ground
Consulting

Sempra Utilities

Serco Inc.

Service Management
Art Inc.

Service Optimi

Service-now.com

ServiceSphere

Shelter Insurance
Companies

Siemens

SM&A

SMS Data Products

Solisma

Sony Pictures
Entertainment

Southern Company

Southern Methodist
University

Southwest Airlines

Southwest Florida Water
Management District

Spectrum Health

Sprint

SRA, International Inc.

Stanford University

State Compensation
Insurance Fund

State Farm Insurance

State of Montana - DOA/
ITSD

StrataCom

Stryker

Sullivan University

Sun Microsystems

Target

Taruu, LLC

Tech Team Government
Solutions/NIH

TechTeam Global

Telephone and Data
Systems

Texas Children’s Hospital

Texas Health Resources

Texas State Technical
College

The APM Group

The Capital Group

The Compliance Team

The E.W. Scripps Co.

The George Washington
University

The Home Depot

The MITRE Corporation

The Petheram Group

The Player Group

The Sherwin-Williams Co.

The Walt Disney Co.

The World Bank

Think-IT Services, LLC

Third Sky, Inc.

Thomson Corporation

Thomson Reuters

Total Petrochemicals USA

Toyota Financial Services

TPI

Transcept
Pharmaceuticals, Inc

Transzap, Inc.

Treasury/Bureau of the
Public Debt

Tripwire

TSO

TWDC

Tydak Consulting
Services, LLC

U.S. Bureau of
Reclamation

U.S. Cellular

U.S. Dept. of State

U.S. Government

UL-DQS Inc

Umpqua Bank

Underwriters Laboratories

Unis Lumin

Unisys Corporation

United Airlines

United Space Alliance

United Training

Universidad Nacional
Auténoma de México

University of Dallas

University of Minnesota

University of Notre Dame

University of Utah

US Army

US Army Information
Technology Agency

US Army IT Agency

US Army Netcom

US Department of State

USAA

ValCom

Valhalla Partners

Venio, Inc

Verizon Wireless

Vertex Pharmaceuticals

VHA Inc.

Visa

VSM Corp

Wake Forest University

Wardown Consulting Ltd

WellPoint

West Bend

Westinghouse Electric Co.

Windward IT Solutions

Wolseley plc

Xynegy

ZMSC
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